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 E-mail Newsletters

The BevNET Email Newsletter is read by a diverse mix of 

beverage professionals, representing all levels of the industry 

(manufacturers, distributors, brokers, retailers, service provid-

ers and supply companies).

Capturing 25,000 clicks per month, the BevNET Email 

Newsletter provides powerful lead generation and branding 

to advertisers.

The BevNET Email Newsletter is typically reserved on a single 

sponsor basis such that only one advertiser is featured in a 

given issue. The sponsor’s ads will appear in all three ad 

positions (top, middle, and bottom).

Each issue contains three ad positions (Top, Middle, Bottom), sepa-

rated by editorial. The Top position must be a 728x90 leaderboard 

banner. The middle and bottom positions may be either a 728x90 

banner or a text ad of 100 or fewer words with up to 2 hyperlinks.

Individual ad positions are occasionally available. See rates 

below (listed as NET price per issue):

16,500

2,500

3,600+

522

840

2011 READERSHIP  STATISTICS (average per issue)

Recipients

  Unique Opens

  Opens

  Unique Clicks

  Total Clicks

Email Blasts

BevNET allows you to target its list of 21,000+ email newslet-

ter recipients with your product’s information. Simply choose 

the week in which you want your blast sent and we’ll help you 

format the blast. If you want leads and you want them right 

now, consider the following email blasts.

•  Brand Spotlight: Do you have a recently introduced 

brand? Are you looking to launch a new beverage? Perhaps 

you have a new fl avor you want to introduce? Whatever it is, 

if you have something new, you can alert BevNET’s readers 

using our email blast. We’ll format your brand information 

in an email and and send it to our list of 24,000+ subscrib-

ers. See the example below. $2,750

•  Industry Spotlight: Do you have a special announcement 

about your company, product or service? We can help you 

craft a 1-2 page email and send it to our list of 24,000+ sub-

scribers. Formats vary. Email us at sales@bevnet.com for past 

samples. $2,750

Top 728x90 N/A

Middle 728x90 100 words

Bottom 728x90 100 words

POSITION SIZE (pixels) TEXT LIMIT

Full Sponsorship $975

�/�œ�«�Ê�"�˜�•�Þ $750

���ˆ�`�`�•�i�Ê�"�˜�•�Þ $550

�	�œ�Ì�Ì�œ�“�Ê�"�˜�•�Þ $350

PLACEMENTS PER ISSUE PRICE

Each issue contains three ad positions (Top, Middle, Bottom), sepa-

IMAGE

IMAGE OR TEXT

IMAGE OR TEXT

HAVE QUESTIONS?
Click here to email us.
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SHOW PLANNER  Winter Fancy Foods Show, San Francisco, CA (Jan 15-17)

BEVNET MAGAZINE  �January-February issue with BevNET/BevNET Magazine  

2012 Supplier & Services Guide

SHOW PLANNER  Nightclub & Bar Show, Las Vegas, NV (March 12-14)

SHOW PLANNER  Expo West, Anaheim, CA (March 8-11)

BEVNET MAGAZINE  �March issue BevNET’s 2012 Functional Beverage Guide

BEVNET MAGAZINE  April issue

SHOW PLANNER  SupplySide East, New York, NY (May 8-10)

BEVNET LIVE SUMMER 2012  June 4 & 5 – Metropolitan Pavillion, New York, NY

SHOW PLANNER  IFT, Las Vegas, NV (June 25-28)

BEVNET MAGAZINE  May-June issue

SHOW PLANNER  Summer Fancy Food Show, Washington, DC (July 17-19)

BEVNET MAGAZINE  July-August issue with BevNET’s 2012 Water Guide

SHOW PLANNER  Expo East, Baltimore, MD (Sept 19-22)

BEVNET MAGAZINE  September issue (includes bonus show distribution at NACS)

SHOW PLANNER  �National Association of Convenience Stores (NACS), Las Vegas, NV (Oct 7-10)

BEVNET MAGAZINE  October issue

SHOW PLANNER  SupplySide West, Las Vegas, NV (Nov 5-9)

BEVNET LIVE WINTER 2012  December 3 & 4 – Loews Santa Monica Beach Hotel, Santa Monica, CA

BEVNET MAGAZINE  November-December issue featuring BevNET’s 2013 New Product Guide

BEVNET BEST of 2012 AWARDS
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Key Stats:

• Four consecutive sold out events

• Average attendance (2011) – 320

• Unique beverage companies – 75-100

• Attendee Satisfaction – 98% Very Satisfied

• Over 30 sponsor companies

Live Events

• �BEVNET LIVE: Twice a year BevNET assembles a “who’s 

who” of beverage professionals for its BevNET LIVE con-

ference events. Held in New York City in June and again in 

Southern California in December, BevNET LIVE addresses 

the most important issues currently facing non-alcoholic 

beverage companies.

   �Speakers hail from all areas of the beverage business, in-

cluding industry gurus, top-level executives, and early-stage 

entrepreneurs. More than just a single-track conference, the 

two-day events feature highlights such as mini-expos, spon-

sor booths, breakout sessions, awards dinners, and of course, 

the ever-popular “Sample Bar!” A typical BevNET LIVE 

event will have between 75 and 100 beverage companies 

represented among the 300+ attendees.

   �BevNET Live is only held at quality venues. The 2012  

BevNET Live events will be held at the Metropolitan  

Pavillion in New York City on June 4 and 5 and at  

the Loews Santa Monica Beach Hotel in Santa Monica,  

California on December 3 and 4.

   �For more information on BevNET LIVE, please visit  

www.bevnetlive.com or contact Jeff Hyde at 617-715-9673.

Summer 2012 – June 4 & 5

Metropolitan Pavilion

New York, NY

Winter 2012 – December 3 & 4

Loews Santa Monica Beach Hotel

Santa Monica, CA


